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INTRODUCTION

Our study started creating a framework to recognise the factors that could trigger the emergence of a market. This step allows us to be 
more familiar with basic concepts related with our future research and also linked to our Tutor’s dissertation, in order to use a common 
language when working on it. Concepts such as emergence, informality or infrastructure were introduced in this part to achieve an 
easier understanding of the subject.

After acquiring this conceptual basis, we started to focus on our location, the city of Barcelona. Following a “from general to particu-
lar” methodology, we dug into the city, analysing it through the lens of markets.

We began with a general overview of our city, making use of different tools such as timelines as well as land use, mobility or district 
plans. Furthermore, all this documents are followed by text explaining them. This data was the support to show all the markets develo-
ped in Barcelona, and how are them organised spatially and temporarily. 

Then, we zoom-in into Raval neighbourhood, following the same methodology previously explained, to finally reach to a chosen mar-
ket, (Sant Antoni) in order to study its conditions of emergence.

Afterwards, this conditions are going to be analysed in a bigger scale, in an attempt to extrapolate this to the whole city of Barcelona. 
This research, backed up with diverse texts related to the trade activities and the city itself, will led us to draw some conclusions about 
the emergence of markets and how the informality interferes in them.
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Starting from the premise of “informality in the origin of markets”, this research process is carried out about the factors that lead to their 
development as well as the conditions of their emergence in a specific place. All with the main objective of determining the degree 
of relationship between informality and markets.

In this context, the city of Barcelona is chosen as a case study, being the city of markets par excellence and due to its proximity to 
us. The work studies the different markets spread throughout the city, focusing on one, Sant Antoni, which will serve as an example to 
determine a conclusion on the subject. 

METHODS AND METHODOLOGY



BARCELONA CITY

Barcelona is the second biggest city in Spain and one of the most visited cities in Europe. It is located on the Mediterranean coast 
and it is very famous among tourist because of its monuments, gastronomy and the sunny weather. Historic buildings like La Sagrada 
Familia, the Catedral del Mar or the Park Güell are spread around the different districts of the city in combination with some markets 
that each neighborhood have.

WHY BARCELONA?

Barcelona is one of the few cities in the world that can be proud of having a network of distributed markets in such a way that no     
neighborhood lacks a market.

Beyond their contribution to the quality of life of citizens as drivers of a healthy and balanced diet, Barcelona’s markets look to the 
future with the introduction of new services in accordance with the commercial needs of the 21st century.And they also have an eye 
on the past, since the buildings where they are located are a reflection of the history of the city and its citizens.
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Analysis on the evolution of the markets is represented in the form of timeline depicting the locality of the market, footprint, year, size 
and the products they sell. This timeline helps us in analysing why the market evolved in a particular neighbourhood and the reason 
being permanent/temporary or informal. The timeline shows us the number of markets evolved in few decades. Permanent markets 
are organised in the interval of 20yrs and weekly or fair markets in the interval of 50 years.
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RAVAL QUARTER

El Raval is one of the two historical neighborhoods that border La Rambla, the other being the Barri Gòtic, and contains some 50,000 
people. An area historically infamous for its nightlife and cabarets, as well as prostitution and crime, El Raval has changed significantly 
in recent years and due to its central location has become a minor attraction of Barcelona. 

In the Raval today, inhabitants are locals and people who come from many different countries and cultures. In its streets you can see 
shops of all nationalities and even fashion stores and new trends, especially in the upper part of the neighborhood. Historic buildings 
such as the Romanesque church of San Pablo del Campo, the church of Sant Agustí or the Boquería market converge together with 
modern buildings such as the Art Museum Contemporary Barcelona (MACBA) or the Contemporary Culture Center of Barcelona.

WHY EL RAVAL?

We decided to focus our investigation about markets in the Raval neighbourhood because it is the quarter with more concetration of 
markets in Barcelona. Inside or around there are a total of eight markets. Some of the most known markets of the city like La Boqueria 
and Sant Antoni but also flea markets attract many tourists looking for food, antiques or other stuff.
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05. LA BOQUERÍA

It is a municipal market that is located on the 
Rambla de Barcelona (Spain). Besides being a 
place where you can buy all kinds of fresh pro-
ducts, it is also a tourist attraction.

It has more than 300 stalls offering a wide variety 
of local and exotic products, both to private bu-
yers and restaurateurs of the city. It is the largest 
market in Catalonia, the most varied in food su-
pply and also the most visited by tourists.

Rambla, 91

1840

Food Products and flowers
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32. SANT ANTONI (MARKET)

Ronda de Sant Antoni

1882

Food Products

Sant  Antoni Market is one of the most important 
markets in the city of Barcelona. It is the only mar-
ket that has commercial offer during the 7 days 
of the week. The building and its surroundings 
host the three markets that are its own: fresh food, 
charms and Sunday book.

In this market cohexist three markets: Sant Antoni, 
Rastro and Mercado Dominical.
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32. LES ENCANTS DE SANT ANTONI  

At the beginning of the 20th century, the texti-
le merchants of the Parallel and other non-food 
products began to locate around the market to 
take advantage of the attendance of people 
and improve their commercial activity. This is how 
the Rastro de San Antonio was born.

Ronda de Sant Antoni

1910

Flea Market (all products)
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42. PLAÇA REIAL

A paradise for collectors where you can find lots 
of coins and stamps.

Interestingly, when the official market closes in 
the afternoon and the local police go to nap, all 
the elders of the neighborhood take their belon-
gings to sell!

Plaça Reial

1890

Numismatic and Philately
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45. COLÓN - PORT BARCELONA

Plaza del Portal de la Paz
Here you can find articles of military and tabaco-
filia, vinyls, books and toys, jewelery and jewelery 
of the time, silverware and ancient coins, mine-
rals, sculptures and paintings of authors, religious 
elements, products of vintage design and acces-
sories, cameras, pins, stamps and all the antique 
and collectible items you can imagine.

This market, also called “Mercat de Colom”, is the 
most visited urban street market in Barcelona.

1916

Antiques
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46. TERRA

This market of small producers works with good 
and clean food, local product of good quality 
and seasonal, obtained with traditional proces-
ses respectful with the environment and the work 
of the land, and sold at a fair price, both for those 
who buy as for who produces them. In short, it is 
about shortening distances between the farmer 
and the consumer.

Av. del Parallel, 49

1996

Food Local Products
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51. DOMINICAL DE SANT ANTONI

Ronda de Sant Antoni

1936

Flea Market (books, antiques,...)

On Sunday mornings, the surroundings of the Sant 
Antoni market are filled with stalls offering a va-
riety of collectibles such as books, postcards, tra-
ding cards, comics, pins, badges, stamps, coins, 
tickets, cars, music, video games , etc…

People often go not only to buy, but also to chan-
ge things. In the surroundings you can see small 
crowds of people who are engaged in exchan-
ging al kind of things.
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52. RAVAL

The Mercado Raval is a fair for urban designers 
arising from the inspiration of artists and creators 
of very diverse garments and accessories, a pla-
ce where the public can find designs by inde-
pendent authors made with modern and varied 
techniques: recycling, engraving, screen printing, 
original fabrics and quality customizations. It is a 
cosmopolitan market, a ritual of inspiration and 
an authentic stimulus for the senses.

Rambla del Raval

-

Flea Market (all products)
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54. RASTRO DE LA VIRGEN

El Rastro de la Virgen was born in 2012 as the first 
street market for recycled art, clothing and se-
cond-hand objects in the open air. It was the first 
flea market with this peculiarity organized by a 
neighborhood association.  

It is celebrated on the first Saturdays of the month 
and attended by different vendors specialized in 
the textile, artistic and leather goods sector. 

Carrer de la Verge, 10

2012

Second Hand Products
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EMERGENCE OF EPHEMERAL MARKETS

In this context, after analyzing the neighborhood and the city in general, the question arises: how do ephemeral markets emerge in 
Barcelona?
 
After the construction of the Rambla del Raval, one of the main streets of the neighbourhood, several ephemeral markets began to 
emerge in this area due to the large influx of people, very influenced by the arrival of immigrants and tourists to the place.
 
As we can see, the Raval neighborhood has an abundant number of ephemeral markets, which supposedly arise in a space sporadi-
cally. This informal or irregular economy is part of a submerged economy, which, most of the time, is related to an economic activity 
that is not completely legal. But is this emergency occurring informally, or is there some formal regulation behind its emergence?
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MERCAT DE SANT ANTONI

Sant Antoni market is located at Comte d’Urgell street which divides two neigbourhoods, El Raval and the Eixample Esquerra. There, 
you can find all kinds of goods, from clothes and shoes to homewares … and, inside, gleaming displays of vegetables, fruit, fish and 
meat. On Sundays, second-hand books and stamps for collectors captivate the visitors to the historic Mercat de Sant Antoni. This mar-
ket has a singularity, it is conformed by three different markets at the same place so it is open 7 days a week.

WHY SANT ANTONI MARKET?

We decided to focus on this market because is the best example that combines flea and formal market. In only one building there are 
three different markets that open dairy to preserve the activity troughout the week. Thus, it is interesting to see how the three different 
activities come together in a single building and how both the informality and the formality share the same space.
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MERCAT DE SANT ANTONI                                  

SANT ANTONI MARKET

The origins of one of the largest municipal markets in Barcelona 
is an open-air market located in front of the Sant Antoni gate of 
the old city wall, in a well-known place for trade.

It began to be built in 1872, a few years after the demolition 
of the walls and was the first market in Barcelona built outside 
them.

The Mercat de Sant Antoni was designed by Antoni Rovira i Trias 
and it was inaugurated in 1882. It covers an entire block in Cer-
dà’s Eixample district, so the area is large enough to contain the 
stalls that supply the neighbourhood of Sant Antoni.

Inside this just renovated building you can buy every fresh foods 
you need, like fruits, vegetables, meat or fish. 

DOMINICAL OF SANT ANTONI MARKET

Installed since 1936 in the Market of Sant Antoni, this second-hand 
market is the heir of the “Fira de Bellcaire”, which, according to 
some people was held in the vicinity of the port and, according 
to others, in the same location of the Market of Sant Antoni.

After the inauguration of this modernist style market, the Fira de 
Bellcaire was installed at first in Ronda de Sant Pau street and, 
later, Urgell, Tamarit and Ronda streets, all of them arround Sant 
Antoni market.

Between 1920 and 1936, the Fira de Bellcaire moved to the Avin-
guda del Parallel, next to the Molino. Now there are already 
more than 300 stops dedicated to the book, with great popular 
success and recognition of the intellectuality of the time.

LES ENCANTS OF SANT ANTONI MARKET

At the beginning of the 20th century, textile merchants from Pa-
rallel and other non-food products began to move around the 
market to take advantage of the attendance of people and 
improve their commercial activity. This is how the Market of the 
Encants de Sant Antoni was born.

In this part, at the perimeter of the building, a big offer of fashion, 
textiles and home products are sold.

RED_1. Sant Antoni Market  2. Sant Antoni Market + Les Encants of Sant Antoni         GREEN_ Dominical of Sant Antoni
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ADMINISTRATIVE  PROCEDURES

In Spain is compulsory to have a license to put a stall in any regulated market. So many markets that started as informal markets have 
been regulated by the local government.

 In this part of the investigation we answer the question of what you need to do in order to get a license to sell products in any market 
of Barcelona. 
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CONCLUSION

At this point, as we have observed, ephemeral markets, although organized in an irregular manner, have a formal regulation behind 
their emergence. 

This process occurs through obtaining a license following a bureaucratic process. In this way, what appeared to be an informal emer-
gence market, is an organized system in which each seller has a permit that authorizes him to sell his products in that place.

Therefore, we can affirm that informal markets do not exist in Barcelona, since everything that surrounds them falls within the framework 
of legality. At the moment in which an apparently informal action takes place, a legal process is carried out to achieve a normalization 
and regulation of that activity, becoming something formal. 

However, is there really no informal economic activity?

In all this work we have overlooked a commercial activity that takes place in the streets of Barcelona frequently. Large quantities of 
products are exposed on the ground, on top of a large blanket that allows illegal sellers to pick it up very quickly when a policeman 
approaches. We talk about the “Top Manta” (“Top Blanket”). It is enough to walk through any busy neighborhood of Barcelona to 
realize this informal and illegal action that has spread in large cities in Spain. 

As a conclusion, it is very complex to understand the emergence process of a market, because many factors take center stage around 
it. At the same time, the boundary between formal and informal is often unclear or diffuse. And in this delicate line is where many 
economic activities walk, which allows us to affirm that there is always a point of informality implicit in the development of formality. 
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RESEARCH TEXTS

1. EL RAVAL. HISTORY, TRANSFORMATION AND EMERGENCE OF INFORMAL MARKETS

2. THE REAL INFORMALITY OF BARCELONA: TOP MANTA

3. HOW MATERIALS (PRODUCTS AND WASTE) FLOW. THE IMPORTANCE OF MOBILITY IN THE ORIGIN OF 
MARKETS

4. SANT ANTONI MARKET, THE INFLUENCE OF A BIG CHANGE.MARKET OPENS, NEIGHBORS LEAVE
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EL RAVAL: HISTORY, TRANSFORMATION AND EMERGENCE OF 
INFORMAL MARKETS

El Raval was one of the most densely populated area in the 
world until the late regeneration schemes made by the govern-
ment had drastically altered the social, environmental and eco-
nomic characteristics of the neighbourhood. Urban Interventions 
like Museum, Decorative arts centre and Cultural centre transfor-
med this neighbourhood which impacted the cost of living and 
the original inhabitants started moving out giving a way to the 
immigrants. El Raval today is one of the most colorful and lively 
parts of Barcelona with its own culture.

Around the 1800s, the city had its supply from the small market 
gardens of Raval. El Raval used to be enclosed by walls and was 
not a safer locality to move around. Industries attracted a lot of 
people from countryside to work and high storeys were built to 
maximise space for living. El Raval has changed drastically from 
its industrial period but it still has a bit of industrial flavour with 
old-fashioned shops, trading, printing, art furniture and common 
necessities. In 1988, the government took initiatives to clean up 
and change the neighbourhood’s character for the upcoming 
summer Olympics in 1992 and by the end of the 20th century, 
the surrounding walls were taken down.The southern part of El 
Raval is close to the port where tourists get off from the cruise to 
explore the city. The place is also famous for its red light district 
called “Barrio-Chino”. 

El Raval could be identified as a classic example of clashing 
forces of Gentrification and Immigration. The process of Gen-
trification in El Raval has been more characterized by an influx 
of young artistic people and immigrants than by the traditional 
gentrifying by the upper class. The resourceful transformation of 
the neighbourhood brought in more possibilities for the market 
to cater a larger audience that attracted more beneficiaries 
helping form a culture network. This helped improving the social 
quality, lowering cost of living and improved proximity for work 
making it economically viable for diverse immigrant population 
to thrive, which in time has increased the densities in multiple 
folds. Thus turning out more unhealthy for future living. 

Being centrally located with low rents and ease of access to 
work, it has attracted a lot more of immigrants. Rent, though re-
latively cheap, is still expensive. There has been several cases 
where immigrants are found to live in a flat with fifteen people 
which is bad and unhealthy. Due to the increase in various cul-
tural immigrants the need for the foreign food options increa-
sed and the markets evolved and which in turn made it a better 
choice for the immigrants. On the other hand, the local people 
moved out to suburbs and no longer wanted to be in El Raval, 
threatened by the arrival of newcomers.

El Raval’s direction of becoming an inclusive community to im-
prove the safety and culture of the neighborhood eliminated 
the historic enclosure, opening up for a new urban placemaking 
activity which has attracted local and international tourists. This 
thriving tourist activity has been constantly transforming the lo-
cal commercial activity from traditional markets to a new street 
food concept.

Gentrification, tourist pressure and economic crisis are the ele-
ments caused by the immigrants challenging the sustainability 
of El Raval. Tourism has become a major source of capital in this 
neighbourhood and not many of the locals are benefitted from 
this as the immigrant community have taken over the Markets. 
For example, in the case of La Boqueria, the market’s daily acti-
vities have been infiltrated with the thousands of tourist affecting 
the daily activity of local market user. This in turn has changed 
the market typology of selling vegetables and fruits into more 
fast food and fancy desserts to cater the tourist experience. The

tourists who come to visit El Raval and the markets leave lot of 
waste and ciggerette buds in the streets which adds on to the 
dirt in the neighborhood. Markets becoming tourist places starts 
creating more nuisance in the neighborhood like pickpocketing. 
Major crisis in this neighborhood is the noise and tourist pressure 
which it undergoes.

After the construction of Rambla del Raval the huge public 
square with trees on both sides a space for informal markets  
has emerged. This urban regeneration project welcomed new 
economic and commerce activities. The public square has flea 
markets especially during the winter when the tourist in flow is at 
large. Tourist and immigration of people of varied culture has led 
to the emergence of different markets in this locality. In its streets 
one can see shops of all nationalities and even fashion stores 
and new trends.

Unlike many other cities that suffered after hosting the Olympics, 
Barcelona is one of the very few cities that has grown stronger 
after catering to the huge influx of Olympic crowd. While majori-
ty of the sustainability of El Raval depends upon the initiatives for-
med by the government, a lot can be done by taking small term 
measures to rectify the challenges faced by this commercial 
fabric. In 2013, the Ajuntament proposed a cultural plan for El 
Raval which looked at studying the potential of the public place 
and expanding its purpose. The expansion of informal markets in 
the city should also look at coexistence between the locals and 
the tourists. Market areas are a significant part of Barcelona’s he-
ritage and it’s only fair to foster this coexistence. The influx of im-
migrant population brought a lot of uncertainty and this posed 
a great threat to the locals. Inconsistency curtails development 
and coexistence. Some of the small term measures to improve 
the living conditions are creating pockets of adaptable public 
spaces in the city. This helps in distributing the foreigners in the 
city and avoids its concentration in one area. Gardens and the 
other collective public spaces in pockets help in co-mingling of 
tourists and locals. This strategy enhances a reduction of tourist 
pressure from being a threat and allows a better circulation of 
the population which in turn helps in sustaining the heritage of 
informal markets. 

DEEPAK JAIN
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THE REAL INFORMALITY OF BARCELONA: TOP MANTA

What is Top Manta?

Top Manta (Top Blanket) is the expression used in Spain to name 
the peddling of counterfeit products such as music CDs, com-
mercial video DVDs and video games, clothing, watches and 
other fake products. These goods violate the current copyright 
in the country, so the activity is illegal and punishable by impri-
sonment. The people dedicated to it are called “manteros” and 
collect their merchandise as fast as they can and flee when they 
notice the police presence. There is a social, legal and legislative 
debate about the phenomenon, its origins and consequences.

Informality or Illegality?

The Spanish Penal Code has always carried out a persecution 
against counterfeit materials and piracy. In 1995, the law establi-
shed the persecution of this activity. Some years later, in 2003, a 
reform of the Penal Code began to consider these sales as cri-
mes with punishment of imprisonment. Up to 550 blanket sellers 
were imprisoned until 2010, when a new reform removed its con-
sideration as a crime. In 2015 a reform carried by the Spanish de-
mocratic party returned the criminal character of this business.

Socio-economical Impact

Groups such as record companies, commercial associations, in-
cluding famous sites such as Las Ramblas in Barcelona, accuse 
Top manta of producing millionaire losses. 

These groups, in addition, request authorities measures against 
the phenomenon as police operations against sellers and requi-
sitions of illegal material.  Some political parties oppose these 
practices and ask for the repatriation of all illegal immigrants, 
while other groups spoke for efforts that enforce the law but help 
those who live off this activity.

In 2018, the death in Madrid of a Senegalese blanket seller called 
Mame Mbaye while was being pursued by the police, caused 
protests and riots made by groups of these workers protesting 
against the treat they received. This unsolved issue generates 
an intense debate between different groups in Spain, which de-
fend (or not) their social or labour rights.

The sellers

The manteros, in a certain sense, are “condemned” to the tac-
tics. They do not have the power to isolate themselves and de-
limit a territory but they are forced to make use of those places 
dominated by others, the powers over the city. The tactics of the 
mantero implies a constant movement to be able to escape 
from the look of panoptic control; but also making use of the 
“tricks” such as pretense and sense of opportunity. Tactical is the 
use of the “ambu” (bulge) transformed with a skillful movement, 
in a “sare” (blanket), as it would be said in the Wolof language. 
The mantero, with his heavy and voluminous ambu on the back, 
waits for the opportune moment to unfold it and transform it into 
a sare. If the police or a secret agent comes, the sare is transfor-
med back into ambu thanks to a mechanism that has the ability 
to stablished and de-stablished his parcel: a cord that when pu-
lled closes all merchandise inside automatically and allows the 
mantero, if necessary, run or otherwise, install to sell as soon as 
you see the best opportunity.

Top manta in Barcelona

The city of Barcelona has always been linked with the informal 
trade. Since 18th century, with the rise of the Catalan trade in 
the American colonies, “traperos” (informal sellers) have existed. 

This trade would mutate towards the activity of scrap metal after 
the First World War due to the shortage of materials and would 
end up being regulated in the Second Spanish Republic with the 
participation of the Syndicate de Drapaires de Barcelona. 

Later, violent confrontations were carried by street vendors due 
to the drastic response of the authorities to the street sale. The in-
terests of the urban middle class were favored over the interests 
of the unemployed and the most impoverished sectors of socie-
ty. History repeats itself, and just as today African persecutors are 
persecuted, in the 1930s Spanish street vendors were similarly re-
pressed by self-styled “progressive” governments that swore to 
protect them. 

In order to fight for their rights, a numerous group of manteros 
created in 2017 the Popular Trade Union Association of Street 
Vendors of Barcelona. This organisation defend the rights of this 
informal workers In order to be considered as citizens that have 
the same right to work and make a living, as every person in 
the world. Moreover, they created the project for a clothing line 
called Top Manta, which was financed by donations to employ 
top manta sellers in the design, manufacture and sale of original 
clothing.

Conclusions

To put a market, the manteros must connect a common cultural 
baggage translated into a moodu-moodu knowledge, gene-
rate an intergenerational bond between migrants like that be-
tween “godparents” and newcomers, essential to transmit the 
know-how of the blanket ; but it is also necessary to sustain an 
extensive support network (especially emotional but also ma-
terial) that extends to Senegal, where often the families of the 
manteros depend on their work, in whose migrant children they 
have placed their hopes.

In the same way, the manteros have to display knowledge about 
how to use the street, tactics to get away from the police or use 
the urban infrastructure as a refuge. Likewise, especially in the 
case of union spokespersons, they have had to learn the har-
sh and cryptic language of institutional policy. And they have 
managed, in their own way, to turn disadvantages into a virtue. 
This wisdom, that is not systematized, nor “visible”, maintained 
as long as there is no written knowledge, has the power to trans-
form structures as visible, institutionalized and systematized as the 
design of a city and its urbanism.The blanket synthesizes a popu-
lar knowledge that makes use of that invisible knowledge, not 
encyclopedic and founded on praxis, defined in a heterodox 
way as to operate the blanket to transform “the order of things”. 
The urbanism displayed by the manteros is a transubstantiation, 
where what is found at the level of the collective immaterial is 
transformed into the urban material. 

There are two trenches from which to “unfold” the blanket. One 
is that mangrove know-how, constituted as direct, effective and 
practical transformation on the urban space. The other trench is 
to play the game of political representation, from whose effort 
the Popular Union of Street Vendors has emerged, which has 
reached a deadlock in the negotiation with the City Council of 
Barcelona and the frustrating “exit” offered through an institutio-
nal process of regulation, marked by political cooptation, busi-
ness practices and the undesirable horizon of political demobili-
zation at street level. Replacing again and again the ubiquity of 
urban borders, the manteros have generated their own tactics 
to confront those who deny their “right to the city”.

MIGUEL RUEDA
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HOW MATERIALS (PRODUCTS AND WASTE) FLOW. 
THE IMPORTANCE OF MOBILITY IN THE ORIGIN OF MARKETS 

If you are an inhabitant of Barcelona today and you want to 
go to one of the big offer of markets you only have to take the 
public transport to get there. But what is the infrastructure that is 
behind?

It is known that commerce, since it was born, is linked to flows of 
people and materials. So it is impossible to investigate the origin 
of a market and actual flows of products and people without 
take a look of history.

One clear example of that is the origin of Amsterdam, the city of 
commerce par excellence. The city was built on the sea thanks 
to dikes and new emerged land with the purpose (or necessity) 
of making trade between Asia and Europe easier. In consequen-
ce dam was the main point of the city, and there products of 
all the world came to Holland and were delivering by rivers and 
canals inside the main land. Also the dike started to be a place 
where people arrived and left the city at the same time that it 
was a place where you could buy and sell products. So in fact 
we can say that the big growth of Amsterdam begins in the inte-
resting exchange of materials and people over the dike.

 
Sant Antoni market. How people get there?

If we understand the city of Amsterdam (in its beginning) as a 
big market, we can see that history in market Sant Antoni is not 
too different. Barcelona was a small city on the Mediterranean 
coast, it was rounded by a wall in order to be protected. This 
condition made difficult the growth of the city so some functions 
had to move outside. City wall had some doors to enter or exit to 
the city and to keep connected the city with others points of the 
region. In one of this doors is where market Sant Antoni was born. 
Farmers of Llobregat and Ebro regions come to the city through 
the city door of Sant Antoni but as they were not able to find pla-
ce inside the city, they sold their products just in the surroundings 
of the door. After this moment it started to be an important point 
in the city that any urban plan had to take care about.

When Ildefonso Cerdá planned the “Eixample de Barcelona” 
was conscious of the existence of this market and he allocated 
a block to build there the new market of Sant Antoni. It was in-
tegrated in the urban structure and a new building was built. 
The building was connected to the whole city by all the streets 
because the city wall was demolished. At the same time it was 
connected to water supply and sewage city networks so the ac-
tivity inside became healthier. 

Nowadays Sant Antoni market is located in one of the blocks 
of the “Eixample” in the border of the historic city centre, at the 
end of the “Carrer de l’Hospitalet” that cross the historic part of 
Barcelona. And the way that people move along the city has 
changed significantly. 

Around the market there are many bus stops that allow people 
to get there from any part of the city but especially of the neigh-
bourhood due to each neighbourhood has its own market. Also 
it is the same case for the metro line. When they planned the 
metro network they decided that one line had to connect the 
neighbourhood of El Raval with all the city and the metro stop is 
in front of the market and has the same name, Sant Antoni. So 
we can see how the current infrastructure of transport is adap-
ted to the main points of interest of Barcelona.

What happen with the products?

The way that products come to the city has changed a lot at 
the same time that technology allows it. At first, products like ve-
getables, fruit or even meat were brought to the city from the 
surroundings by the farmers themselves or with the help of an 
animal. Today it has completely changed, now the apple that 
you buy at Sant Antoni market maybe comes from the other side 
of the world and they arrive to the city by lorry. They take advan-
tage of the hours of less activity in the city to move comfortably 
through it so if you get up early (between 6-8 am) probably you 
will see lorries carrying meals or other things. The city is adapted 
to this delivery system so there are streets where big vehicles can 
only circulate between three or four hours on the morning and 
then are only pedestrian streets where people can move in a 
comfortable way.

And what happen with the waste?

In the past, waste was less important than now because it was 
only organic materials that sellers threw to the river or another 
place and finally they ended in the sea or made soil. But today 
plastics and the big amount of waste that we produce is too 
much to be absorbed by nature and it is necessary to process 
it. Early in the morning or late in the night the garbage lorries go 
to each market in order to take out all the waste. It has to be se-
parated in different types or categories to be recycled so many 
lorries come to the market during the week and take away the 
storage rubbish. It is a special service only for this kind of public 
buildings different to the house trash because of the big amount 
that they have to move.

Conclusion

To conclude we can reflect about the following question:

Is the infrastructure what conditions the emergence of a market 
or is the market what conditions the infrastructure?

In the case of Sant Antoni market we saw how the history and 
the infrastructure of that moment contributed to the emergence 
of the market in the door of the city wall, it started as an infor-
mal market and evolved into a formal one. But then it conditio-
ned the future plans of the city so the market was the element 
that motivates the movement of people. Sometimes markets are 
directly conditioned by infrastructure. For example, now urban 
plans that regulate the construction of new formal markets lo-
cate them near of main routes that allows the easy circulation 
of the materials. And also another example is that during the 
last few years in Spain city equipment has been used to attract 
people. It was common that government decided to extend a 
metro line and open a new stop. Then housing started to be built 
and people moved there and in consequence a market or su-
permarket was located there to cover people necessities.
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SANT ANTONI MARKET, THE INFLUENCE OF A BIG CHANGE.
MARKET OPENS, NEIGHBORS LEAVE

Due to its strategic position Sant Antoni Market has been always 
a focus of commercial activity that goes beyond the limits of the 
building itself and gives a meaning to the whole neighbourhood 
surrounding it. In addition, over the years, the agglutination of 
commerce induced the consolidation of different constructions 
around it to accommodate itinerant markets, with the Dominical 
and Ecants markets emerging. 

In 2009, the market was closed to the public to be completely 
reformed, a process that took 9 years and 80 million euros of 
investment, opening its door in 2018. The iconic Market Sant An-
toni in Barcelona looks completely renovated and with impec-
cable aesthetics. This is the result of the intervention of the hand 
of Pere Joan Ravetllat and Carme Ribas, who have generated a 
second life to the building. 

This story sounds fabled, but it hides a totally different reality.

The first years of work caused a negative effect in the stores of 
the area, while the market moved to the provisional tent of the 
Ronda de Sant Antoni. Then the works slowed and the crisis was 
added, which ended with many traditional establishments and 
led to two parallel phenomena: the irruption of businesses run by 
immigrants, and the emergence of new fashionable streets, as 
Parlament street, with restaurants, cafes and modern shops. Sant 
Antoni neighborhood had completely started to change into a 
“trendy” neighborhood, causing a rise in rents and altering its 
inhabitants. Visitors also began to include the area in the tourist 
circuit. 

Dozens and dozens of restoration establishments started to flouri-
sh. Only in Parlament street, several stores closed and 37 places 
to eat appeared; and around Sant Antoni market, in an inaccu-
rate radius, more than 100 restaurants emerged. 

In Barcelona, one of the most controversial cases was Santa Ca-
terina market, in the Gòtic neighborhood. After opening renova-
ted in 2005, 200 commercial establishments shutted down.

At that point, Barcelona City Council became aware of that si-
tuation, and tried to prevent the Sant Antoni market become 
a replica of La Boqueria, a market next to the Rambla that tur-
ned into a tourist icon, taking several actions. A new plan of uses 
of the neighborhood of Sant Antoni was approved, limiting the 
opening of restaurants, bars, shops with tasting, self-service, wi-
neries, music venues and car rental. 

With this new norm, they tried to avoid that the new opening of 
the reformed Sant Antoni market had negative effects on the 
quality of life of its surroundings. However, although these ac-
tions improved the situation slightly, they didn’t know that it was 
going to be an unstoppable proccess, the gentrification had just 
begun. 

Sometimes the renewal of a market is the result of a process of 
gentrification common to the whole neighborhood, but in other 
cases it is precisely the renewal of the market that acts as a tri-
gger or accelerator of a more global gentrification process. This 
second is what happened with Sant Antoni market. All of this 
makes markets a “gentrification engine”, that is, causing the re-
placement of the low-income population of an area by a new 
group of higher-income population.

Despite actions to reduce the possible negative effects of the 
new market in the neighborhood, the reform of Sant Antoni mar-
ket caused a commercial revaluation of the neighborhood and 
started transforming establishments for local use in tourist attrac-
tions or gastronomic leisure.

Seeing the evolution of the neighborhood, the process of gentri-
fication of the area is undeniable. The prices of both homes and 
commercial premises have risen considerably. The neighbors 
denounce that they are being expelled by an invisible wave of 
termination of rental contracts and abusive prices. Retails, that 
offered products of daily consumption, at affordable prices, for 
low-income population, have been displaced by establishments 
aimed at middle and upper class consumers.

Thus, the profile of the market user and the products offered 
have been, adapting it to a client who does not seek to obtain 
food for the home, but to live the gastronomic cultural experien-
ce in situ.

It is crucial to know that every act has its consequences. Althou-
gh, in the case of the Sant Antoni market, it has been a process 
of analysis previous to the development of the market, putting 
all efforts in avoiding a process of gentrification, or at least trying 
to make it affect the surroundings and the neighbors as less as 
possible, it is an inevitable process. For example, in the market 
reform they only allowed three bars and a dozen of stalls that 
offer tasting of products, of the 226 existing stalls. 

We do not know how this process will evolve in the future, but 
for now what seemed black has gone to color. This building 
has worked both internally and externally, clearly improving the 
shops and bars of the environment. The influx of people is quite 
high and the market has not been invaded by tourists yet, and 
those who visit it, end up buying products.

Although it must be admitted that a process of gentrification has 
started, it has not been as remarkable as expected. In addition, 
a positive point has appeared, the control of public space has 
been reinforced. One of the neighborhood’s fears was that after 
the reform of the market and its surroundings, which were desig-
ned as a large public space, it would attract illegal commercial 
activities. Because of that, since its opening there has been a 
large deployment of police, making it a safer neighborhood.

To summarize, we can agree that traditional markets can beco-
me powerful tools of gentrification when, betting on a radical 
modernization, they modify the uses of their space together with 
their offer of products and current prices. 

Therefore, it is essential to take into account all possible factors 
when making a significant transformation in a neighborhood. 
It is necessary to reduce to the maximum the negative effects 
towards its closest environment, and to try that this change cau-
ses a greater improvement for its inhabitants. And today, the 
Sant Antoni market is a clear example of this.
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STUDENT LEARNING AND FEEDBACK

The work has allowed us to understand the importance of collective spaces within the city and the influence they have on the social 
and cultural aspects. In this case, focused on markets, it has helped us to understand how markets originated, how is their spatial or-
ganization and functions, and how they can change the neighbourhood that surrounds them. We have also learnt how the historical, 
political, economic and social context in Barcelona contributes to the emergence of markets. 

One of the highlights of this short research work is the continuous process that must be carried out to reach a conclusion, starting with 
a general overview, understanding Barcelona, its organization and infrastructure and its markets, focusing on one of its neighborhoods, 
el Raval, where a large number of markets are concentrated, and ending with an eye on one of its markets, Sant Antoni, where the 
two market typologies coexist: fixed and ephemeral. In that last point is where, taking all the data obtained into account, you can 
realize the true meaning of the emergence of ephemeral markets. Without this gradual process it is not possible to determine a final 
conclusion. 

In addition, it has been a stepped work where each step we took guided us to the next point. In this way, we have been approaching 
the markets of Barcelona, but without an established script from the beginning. The work process itself is the one that has determined 
its end, becoming a preliminary for further research or development of a new project. 

As if it was an hourglass, we started with a wide framework, to reach a narrow street that leads us to a new space to know.
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